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Stephen Lewis

General Overview

Experience

Sector Experience

Stephen Lewis is a Senior Associate with RBB Economics in the London Office. He 
joined RBB in 2005 after obtaining an MSc in Economics from Universitat Pompeu 
Fabra, Barcelona, where he also taught undergraduate courses in economic theory. 
Stephen previously read Economics and Management at Oxford University.

Stephen has worked on mergers raising both horizontal and vertical concerns 
before the EC Commission and UK competition authorities. Clients in this area 
include Google, HMV/Waterstone’s, General Electric, Thomson Holidays and 
SvitzerWijsmuller, part of the Maersk group.

He has provided advice and assisted in the preparation of expert witness re- ports 
in a number of litigation and arbitration cases. His experience in this area covers the 
analysis of the competitive effects of agreements between firms, in particular in the 
context of the shipping industry, and the assessment of al- legedly abusive conduct.

Stephen has assisted in the training of competition lawyers in the economics of 
merger control and has contributed to course material for a diploma in eco- nomics 
for competition law at King’s College London. He has also published articles on the 
assessment of both horizontal and non-horizontal mergers in European Competition 
Law Review.

Stephen has worked on cases in a range of sectors, including shipping, aero- space, 
leisure travel, advertising, retailing and motor vehicle manufacturing.


